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“Twelve years after it first

appeared, this book is com-

pletely relevant to today’s
development projects.”

—Richard Mateosian

IEEE Micro

Exploring Requirements

“Anyone who wants to build a product should under-

stand this book.” —Watts S. Humphrey
Software Engineering Institute

Carnegie Mellon University

“. .. a superb new book on systems analysis . . . you

simply must read and absorb this gem. It comple-
ments every brand-name systems analysis methodol-
ogy currently being practiced.”

—Edward Yourdon, American Programmer

“Gause and Weinberg . . . illuminate the most obscure
but important part of the product development
process: getting an appropriate understanding of the
requirements. The book provides an excellent set of
principles amply illustrated by relevant and thought-
provoking examples.” —Barry Boehm, UCLA

“. .. highly recommended . . . sure to change how you
develop requirements for your projects.”

—]John L. Berg

Computer Standards & Interfaces

“Consciousness raising for systems analysts.”
—Tom DeMarco
Principal, Atlantic Systems Guild
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The Seminal Text on
Requirements Analysis

he scholar John von Neumann
once said, “There’s no sense
being exact about something if you
don’t even know what you're talk-
ing about.” In a world that is grow-
ing increasingly dependent on
highly complex, computer-based
systems, the importance of defining
what you want to make before mak-
ing it—that is, knowing what you're
talking about—cannot be stressed
enough.
Here’s an innovative book that
gives you the understanding
you need to give people the solu-
tions they want. The collaborative
team of Gause and Weinberg tells
how you can assure the require-
ments are right—before the product
is designed.

Written by two recognized
authorities in the field, this

book is a collection of ideas devel-
oped, refined, and tested during
their more than sixty combined
years of work with both large and
small organizations.

he techniques formulated in

Exploring Requirements are not
confined to software development;
they have been used effectively to
develop a wide range of products
and systems—from computer soft-
ware to furniture, books, and build-
ings.

ystems analysts and anyone

involved with the challenges of
the requirements process will
greatly benefit from this book.

Read more about this book at

http:llwww.dorsethouse.com/books/er.html
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